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qel| 06761 | GEA =Y el Manogement 33 A8 4 3 13 ERndss
Y 14986 [T =7]1kEE  |Chinese Listening & Expression | 3 | 3 |71%| 2| 3| 5|FFols=83}
A Z M AF2 "l 2 o2 Discovery and utilization of Chinese e ) g
; o e 233 narrative content 3| 3 (4% 3] 4) 3|FFATSEN
A 13902 |RIAY 2Fo Chinese Economy and Related language | 3 3 AR 6| 2| 2| FFoFTsty
A= 16749 |FTAIZFHuA®  Marketing in China 303 (AR 4] 4] 2|FFo|F2E3
g4 05244 | FAR Trade Practice 303 A% 3 5] 2| EFRYsy
g4 17269 |FFo =W Chinese Grammar II 303 (72| 4] 4] 2 |FHo]FZE
Ael| 17263 |AgF+o]Z 7] | |Practical Chinese Writing I 33 AR 4|3 3 FF]FFE3}
1 | Ad| 17270 |AojE==2 A4 A4 |Current Chinese economic issues, 3 | 3 | AF| 3| 4| 3|FZo|FFsta
Ae | 14918 | FY %o International Business English 3 | 3 |AF 3| 5] 2 EF5FYsEy
3 Ad| 07587 | ZFAvHAE International Marketing 313 (A8 4 3] 3] ERFYss}
A 08163 |F=osE Introduction to Chinese Linguistics| 3 | 3 [A8} 6| 2| 2 | SZo]F5=8t3
9 el 17264 |A§Z7o]F 7] Il Practical Chinese Writing II 3| 3 A& 4 3| 3 F2F23T
A 06779 | ZAEFg International Logistics Management | 3 | 3 |43} 4| 3| 3| EFFYsty
A 15791 QI EY9AR  |Internet Trade Practice 303 A% 3 5 2| EFEdsty
- Seminar in Selected Topics in C -
X EH ZA3LE 7} = = = =
p A 06037 |T=EE7 hinese Studies 3 3 A& 5] 3| 2|FHoFTey
4 A 15453 | AA A 9 A A o) 5 | Introduction to Global Local Market| 3 | 3 |HE| 4| 3| 3| B
9 el 12280 | =EHEAH YA Understanding Chinese translation | 3 | 3 |A&¥| 3| 4| 3| EFF9sty
Ael| 17262 Wt o] 26l =ZF = of|Chinese Media Content 3 3 (A% 4] 4] 2|FFYE2EH
¥ TH2 7%, Algh AR, B89 dE5H, KSAe 24 Knowledge(R14)), Skill(7]<), Attitude(Bl=)E 7%
[11] 3= A
B A3
ABrZ - . ..
A& —](i(rS—Ar)‘— }EY | 534 Subjects / Descriptions
5033 Chinese Conversation

S=olo] 7]EZQ E&o ulg o]s7} Al Understanding the basic sentence pattern of
712 g=lojo} 3, & ] Alsl® EWFZE 1| the Chinese precedence must be obtained,

53& vjFslr]  and, more complex grammatical structures a
Asl F=o] 33 THo] HPHTh nd can use to create the ability to learn C
hinese language training. Parallel.

TR Chinese Grammar II
F=ol BF F AF Ha= A9 W= This subject focuses on the most frequent
ZZo N EHE FHHCE Zo] A thErh core grammar of Chinese sentences. Learne
F2%3 | 5z FAcle) WSl Hole) ¥R, 2A 'Y o rs will be able to interpret and use higher-
(449) A, ABE, I5E, AXE, A& Sl level sentences by understanding the scope
g 2ol e F5S F3l Hop =& 4 of the object, the classification of complem
F9 BAS 48t AT 4 A St ents, the use of partial ‘7', Serial-verb Se

ntence, Passive Sentence, Disposal Sentenc

e, Causative Sentence, etc.
FTE7I4EE Chinese Listening & Expression

712 zzo)o] s)mAe EHo t)d o]s)7 A Focuses on the understanding of grammar s

(235) gojof 3te, & o Aste EHFZE I tructure and the practice of Listening skills

Ko
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gtotE - AAIMS(ES=EI =L L)

A& Z]ési? }EY | 534 Subjects / Descriptions
ofsty &8 & 4 Sv TYE& wldshr] and Speaking skills.
Aall 719 T3ty] £do] HYPHATt
FHA5 Trade Practices
AA FYJFE 3T = A+ 712 A2 | Commercial and legal study of international sa
S $5F F dx= 3. AL AY T les contract(including, service, intellectual prop
AF  Ho B2 J8#e os) @ A AR 1 erty and technology), and contract of carriag
@52 g HE F97 FF3E AAYAHYN e, contract of marine insurance and contract
tiate] Zeojgiot of payment for the performance of sales cont
ract, and discussion of remedies in case of th
e breach of contracts by way of arbitration.
ER#gE Logistics Management
ERTYT 7goleS FustetHA A3 Deals with the concepts and methodologies
o} Mul2E QFHE Fao] F&3 A7 related to effective decision-making in busi
gsny 712 o ¢ *J‘ﬂli THIE AL 5H 0= ness logistics management. Topics include t
33 (433)  sl=w), o)y BAHS DAsy] 98 7] he management of transportation and distri
EREF 30 Y9 2EEF, ALHEF, bution, inventory control, production plannin
HulEFe] AYgelstel daiA FHgth g and scheduling, international logistics and
logistics organization.
FAEAE Introduction to International Trade
NN ZtZE Wstete A A @73 A | This course aims to attain a familiarity with
sta, F9& Fsto] 71 AAe ¢S = the major field features of the international
e wil= AAZ 284 ASeE SAE Oﬂ trade policies, of the international trade str
(532) A Foll Badh 2 A o]29] &5, ategy, of international trade friction, of wor
AA FAoM Amsl= Ao tidk 312 |1d trade organizations, of international trade
9, v 9o tidk A ¥ S-S 749 | negotiations, of current international trade i
ssues and of the ways in which internationa
1 business deals with these problems.
W A3HE
ARXz= . .
2% Tsh) &9 | FEFH4 Subjects / Descriptions
FTHA G LA §- 9 o] 3] Understanding the Use of Chinese Regional
Cultural Assets
S30] st AYEA4LS oj9A 2= This course aims to understand how China
712 sn FgeErrE oldsta, oS HMEC preserves and utilizes various regional cultu
(442) =2 $go AGEsA4t Fgrketo] thahe] ral assets, and explore ways to utilize our r
gk HUSS A3t AAIRE 49 024 egional cultural assets based on this. As a
THNT A E7 A S-S TAGHT class linked to the HUSS project, it explore
=53 s ways to utilize regional values.
FZAAZH 2238 g Discovery and utilization of Chinese narrative content
a8 3o 1A MAF €=} ojw3k 34 S Through what process China’s classical narr
E3to] oo dA :"Eilii ATAE+=A) | ative content is reconstructed into modern
) 2 32 s, AH $= 1d Zd=E ¥ video content, and the practice of directly
oz zZE o7 J)2sh= 0&%—% 83ty | modifying Chinese classical content into mo
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20255t weIN HEt
o
&% Z—](ESX)% B2y | HEHA Subjects / Descriptions
dern works is carried out.
H R Y2359 Chinese Economy and Related Language
F AA} FF|E FA o 53O 2M First, it needs that understanding about Chi
AF  F3 g3 A8A9 A4S 53T nese economy is most important purpose of
(622) this class, and second, it is necessary for st
udent to understand of Chinese people eco
nomic life and languages.
FTA R YA Marketing in China
NE B o= A AAA F=el ok k<5 | The purpose of this lecture is to improve p
(449) S 53l T AR EA3 dFe] ti$ ractical ability for characteristics and strate
ARAQ HE8E AusE AL EZ o= gies of the Chinese market through learnin
gt} g about China, a huge market.
AEFTAZ2I) 1 Practical Chinese Writing I
AB ALAQ o] EAS /P4 F3ojo 7}t is a lecture in which a native-speaking p
(235) A ZAEsr] 98k Yojml w4rh AA | rofessor gives face-to-face feedback in ord
o gewS Asts AFe ol er to write practical Chinese sentences clos
est to Chinese.
AEFTAS2N Practical Chinese Writing II
B 7ol g0l £ Bd AR Z In this lecture, a native-speaking professor
AE Fo] 22712 F3T A4S thuiste] Yo conducts the most suggestive Chinese writin
(433) W v FYEFY gE =S Fao] | g through face-to-face feedback with stude
7V AAE QD Fo] F227]5 A3TE nts in case students perform Chinese writin
g in Chinese-related practice.
A F =7 A 44 Current Chinese economic issues
B Aols T A tigk 718421 o]sl| | The purpose of this lecture is to improve s
AYF 2 ngoes HZ £3 #¥9 AA%#E 3 tudents’ understanding of the Chinese econ
(43)  otste] FAEY FF AA g ols = omy by identifying recent economic issues
€ Axste A FHO=E 3t related to China based on a basic understa
nding of the Chinese economy.
LAY A Modern History of China
ofHAA el F F3RINIFSsl=o] JYa7]7hA | Studies the history of China from the Opiu
A3t o By Y, 23 HSEA S E81 | m war to the establishment of PRC.
(433) e T3 ZuiAke Aohabel Tk A7)
2Rl olalE Fall ZholF F= ARglel Mg
A AR E G @49 2/E B8
TN E Introduction to Chinese Linguistics
S3olo dojz EAL olsfst=rl FoF | It focuses on understanding the linguistic ¢
Az | He Zr) o]g, Bx, o3 wWo= | haracteristics of Chinese. It analyzes in de
6220 T FT=AY EAL AYU3 E43ka, | tails of Chinese’s features based on pronu
olF HlgoZ A3 FHoE AFEE 4 | nciation, letters, and vocabulary to help to
AEH FE use the correct Chinese language.
ntjo] ZHl 2 F 3o Chinese Media Content
AR =9 ZF AE WA E F3) b= 28| This course uses various contents that are
(442) =& Z83ld FTAE gste WS accessed through Chinese media to learn C
B3ty F3o] HA EdACe thakd AE hinese. Learners can get the latest trends a
1294
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Subjects / Descriptions

nd diverse information from China, and lear
n many new words. They also learn how to
collect and use the information they need t
hrough Chinese media.

AE

(532)

za8E%

Seminar in Selected Topics in Chinese Studies

F5359) S4B
g1 AR E A FAE
Hog ZA gEt. agx

AL Avy FEE 282

Students deal in the only subject thoroughl
y that has a high opinion of particular field
s of Chinese studies and they may use that
subject as a form of seminar.

4z

(352)

2950}

International Business English

Rejgols AdaA ALAA Al A
A % o]go olzE FeAYY A ol
A ReAN} A8 A9 ¢ Y%
FE YALE ETE AN 2
L ARAT, AGA 2 4EAYY 8
AP} ARG FEL A
9% 7o EESS Srdn

1

a

International Business English is tools for su
pporting international business communicatio
n process. This course studies interpretation
and writing skills for business letter, contra
ct, and other business letter forms. Key ex
pressions for business communications will
also be dealt with.

4%
(352)

Internet Trade Practice

JEIF-H AT
Elulate] 7HHa7Hcyber space)S &8
seer, nAY, A = d ARFEL

This course focuses on learning practical skil
Is for doing overseas promotion, marketing,
negotiation, business partner excavation thro
ugh cyber space. Ability to manage internati
onal business process more quickly and effici
ently by electronic means also be cultivated.

A8
(433)

71974018}

Introduction to Economics of Business Enterprise

714790 A4A HAAA 0|55 7]
AL AAAE F& ANGA olHES
S4tn F4719 2 Bl dstel AA
s BHAA ANH SHE olsRrh o
g wgoz ARARS AW JUEAE
R

This subject aims at studying micro and ma
cro economic issues fundamental to busines
s management and environment as well as
understanding essential characteristics on s
mall business and starting business from th
e economic point of view. Based on this, ¢
orporate surveys for field practice will be
conducted as well.

A8}
(433)

A oA ®

International Marketing

7ol AN AZE A8 S
A5 s9e) HEFaRA AL
e A Bgol o nAY BEL ol
AE FHOE FRUT

Discusses foreign trade laws, international c
ontracts for sale of goods, and the procedu
res and technical aspects of foreign trade.

A8
(433)

5428

Introduction to Distribution Channel Management

Aol HE2S o2 &
R U R e
of WA Zosta &4
do) A9 FEE 97 A
A R0t M &

Designed to help students broaden their un
derstanding of marketing problem related t
o distribution channel management and to
develop analytical skills required to deal wit
h those channel problems.
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20258HAE nSny W
Bz ) . .
& ®SA) #EY | =54 Subjects / Descriptions
AAA G A& o) 8 International Global Local Market
%iﬂéi}% A AR 3L tdo] Zslal | Under the today’s world market environme
Qe A AAANERT sl A, AlA F2  nts which are characterized as the simultan
R % -ES A o] Al 4R, A, 3} eous pressures of localization and globalizat
(433) 2 EAS ogsta, o|& Ao =g ion, this course explains some understandin
719 EY dAF A E TR gs of modern political, economic and cultur
al characteristics of major markets in the
world and studies the localization experienc
es of Korean firms in those markets.
A EFAE International Logistics Management
7199 A ol ol wel 1 2 |Deals with basic principles of international tr
dol Hal7te FAERY EE&SE $$ ansport logistics which is inevitable in intern
RE) |23} AHEE FHsTh —TLXJI Zo 7 A ational trade and business. Topics include int
433) EFAI2H, %H]T = A= FAIE, =4 | emnational logistics system, transport, logistic
ERAYE 9 Ao A= 01] $4kE] = s center and international logistics strategy.
st =5 WA A WSt The role of international transportation syste
£} ms, commercial, legal and economic aspects
of various mode of transport are reviewed.
=2HEA YA Global Business Strategy
=229 AYddA g TAHYE7E, AF Examines the development of international
= A, 71?34314 —rﬁlﬂ%% 3749 S business programs based on the evaluation
(‘3‘45) o] ZAg AHE B3l E&st3, 7199 and coordination of international market op
TAg FANAM Yehd F e A< portunities. This course emphasizes the app
FAE g EANZETHES AEl A4S lication of basic business principles in multi
53l wl gt national environments.
1296

JEONJU UNIVERSITY ﬁ

The Place for Superstars





