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1|1 49 16305 EskEezeiuguiro) Ul Contents and 303 712 5 3 2| gumezs
2 | 1 49 1688 | Esielz|sgayy Sl conent Paning and g 31253 g | gaeaizes
1 A9 16722 |ICTZel=7)8 ICT Content Planning 31 3 [A8| 3| 4 3| BBAAE
R P O ER e Inmetsve festhal conferls | 3| 3 4R 3| 4| 3| B3R
A 1 | Ag | 15445 |2el=r|¥2 Theories of Contents Planning | 3 | 3 |®&| 5 2 | S=olEskt
2 | A" 13616 SRl=r|YE=2AE  |Content Planning Team Project | 3 3 [ A& 3 4 o3
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W A3
A=
a& Z](ESX)I #EH [ Y& Subject / Descriptions
e e e Rl = Cultural Contents and Immersive Media
424 28 e dixEsles #3128 =E o] The main purpose of this course is to unde
st thokdt E3lEdl=E shretth. Ao rstand and learn about the cultural content
ole] Ealiey} WAsA B Zel=9} representing the 4th industrial revolution. St
e #d e £48 oivE 4 J=E 3 udents will be able to analyze the contents
(53'5) g, WEelH2E g xEHs A74nYoE 718 |and industries closely related to the cultural
atal Ao za EsZelxo i3k A4 life of modern people. By planning and pro
o & HIEE ducing immersive media as a form of a me
taverse, students can broaden their awaren
ess of cultural content.
AL
Zdx
a3 32 27| g9y Cultural Content Planning and Ideation Method
BalZel = Rokg Esy] YsfM+ tohek| The main purpose of this course is to study
3 58o] 9 HL RS HMFstHA E the planning and ideation methods used wh
stEFEel = Bofg yrlr] fls Fel=o] o] en designing cultural content. Students will
e 3 718 59L& zhFook dth. A4S A} be able to improve their skills in researchin
(532) Shal zho} oj#9l ofoltjoj® Zel=E A | g and finding materials for cultural topics a
24817 e 712 59S 8ty 718 9 nd content with creative ideas.
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o
& Z](ESX)% AEY [ Y g Subject / Descriptions
ZHz71gE Theory of Content Planning
qn A2 vHeld] S4o=2 <lgh Z¥lx 7] Understand changes in content planning due
(532) 3 o] W3S olsfista, HAl AHg 243 7 to the emergence of new media, and cultiv
ol ZRAE N3yP& Ea Zel= 7180 o ate practical skills in content planning throu
B o AT dFE gt gh case studies and individual projects
;#?'i}iﬂr ZH x| YPEZHE Content Planning Team Project
An AR @RAAN a7shs FH=7]19& PBL Content in the industry that requires planni
(334) (Project Based Learning)7|¥t ®X2AE <= ng, practice by doing things with a team pr
dS T3 AgdEoza 3 4E 93] oject site to learn about sensation and emb
AL o ARl ofoltyoj & A 53Tt odies the creative ideas.
ICT2 8 %73 ICT Content Planning
#3go] F9 HEQ oWEZ o|s)dtal 2 Provides an im-depth understanding of the
R A AR A48 4 e FFo|th o|WE event business and hands-on situation analy
o o9} dygaHE FHIl o]HE 4 sis; emphasis on study of value of event op
(343) AL | |
Qo] WA mAE JFS xHs EOZ erations by exploring an effect of event bu
A BFolHEN ZY 20 F24E YolE siness on tourism industry.
B39 T e FEolth
LI_-,_H,} AR YA Ze =27 Immersive festival contents planning
5G Athe @Al Zel=9l A7tw|tjo] 71%& | The goal is to contivate practical festival e
I dAoarEe] M2 #F Ftdd = xperts who can build new types of festival
AF  AS HEFoem N2 Fuo ZAZd  contents and contribute to the development
(43) =2 F=sm AGEA BAH oA & of local festivals by combining Immersive m
F A AR A9 ZAHAEIF FAHS 5 edia technology, a key content in the 5G e
Hog 3k ra, and festivals, a new tourism paradigm i
n modern society.
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